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a. Introduction/ Background 

 

� The conference „Natura 2000 and Tourism“ took place from August 22 – 24, 2007 
in Schierke/Harz, Germany. Hosts were the transboundary Harz National Park 
(covering two federal states) and the German Nature Parks Association (VDN). The 
Harz National Park is Germany’s only national park which is member of the 
European Charter for Sustainable Tourism in Protected Areas.  

� The follow-up event took the form of a two and a half-day conference with 21 
thematic presentations and related group discussions.  

� The conference also included a field trip into the Harz National Park with the 
famous and historic steam train to the Brocken, the highest mountain in northern 
Germany and the national park’s hot spot (approx. 1.5 million visitors p.a.), 
followed by presentations and talks in the botanical “Brockengarden” on the 
mountain top, the national park’s main visitor centre “Brockenhaus” and a guided 
hiking tour back through the national park led by a ranger.  

� Furthermore the award ceremony “National Park friendly accommodations” took 
place during the conference (“region’s evening” on Thursday) with the aim of 
involving local tourism entrepreneurs.  

� Target audience: different stakeholders working on a daily basis with 
environmental and tourism issues, especially representatives of environmental 
organizations and agencies, representatives of Ministry of Environment, local 
authorities, representatives of tourist companies and organizations, NGOs (e.g. 
EUROPARC Federation), scientists and protected area staff.  

� There was a wide range of stakeholder groups present (74 participants). At the 
“region’s evening” there were approx. 100 guests (conference participants 
included). See annex 1 enclosed. 
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b. Purpose of conference & Expected Outcomes 
 
� Today the economic branch of tourism is growing in importance in the field of 

nature and environmental protection. However, the relation of nature conservation 
and tourism also causes conflicts: People’s tourism activities can have negative 
effects on nature. It was intended to gather opinions, experiences and best 
practice examples.  

� The conference "Natura 2000 and Tourism" aimed to highlight conflicting aspects 
between tourism and Natura 2000 sites and demonstrate various ideas, concepts, 
proven best-practice-examples, future project ideas and possibilities to co-operate 
in this special field.  

� Moreover there is a need to better understand – and therefore to communicate –
issues linked to Natura 2000 rules, regulations and requirements. The personal 
exchange of opinions and ideas was one of the main concerns of the conference.  

� To give positive impacts for new ideas, to provoke discussion about Natura 2000 
and topics related to tourism.  

� To discuss the use of the Natura 2000 brand in protected areas and in tourism 
affairs.  

 
Aim & Objectives of the conference for the host 

� The conference “Natura 2000 and Tourism” intended to reflect the level of nature 
conservation and tourism management as it is currently being implemented by 
German tourism enterprises, protected area managers, marketing experts and 
public administrations. The conference pointed out the benefit of Natura 2000 area 
activities in social, economic as well as environmental aspects.  

� The main objective was to connect stakeholders locally and nationwide. During the 
charter process the overwhelming finding was that even neighbouring enterprises 
and protected area staff members were not aware of each others’ strengths, 
weaknesses, opportunities and threats. They all learned a lot during the 
communication process. The same conclusions were expected and could be arrived 
at through the organisation of the conference. 

 
Specific issues such as: 

� The implementation of Natura 2000 at different levels – the need to share good 
examples and best practices 

� Natura 2000 in Germany - development and future plans 
� Natura 2000 and economic activities- the German point of view 
� The involvement of local entrepreneurs and the local population 
� Overview on Natura 2000 at the European level 
� German National Government’s Natura 2000 activities 
� Natura 2000 and state-wide NGOs (conservation, ecotourism) 
� Regional politicians’ view on Natura 2000 
� Federal State governments and their Natura 2000 activities (German Federal States 

Saxony-Anhalt and Lower Saxony) 
� Tourism, recreation and Natura 2000: scientists’ view on Natura 2000 and analysis 

of recreation target groups’ behaviour and attitude towards nature and Natura 
2000 (German Sports University of Cologne) 

� Best practice of German network “National Park Partners” 
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� Best practice of the European network “European Charter for sustainable tourism 
in protected areas” 

� Natura 2000 and its marketing values as seen by the Harz tourist board (operating 
on the behalf of three federal states)  

� Best practise example presentation by regional tourism operators highlighting the 
value of cooperating with Natura 2000 area managers 

� View on Natura 2000, tourism concepts and practice in different types of protected 
areas (nature park, biosphere reserve, geoparc) 

� Comparison of different European Natura 2000 sites, their forest recreation 
concepts and evaluations 

� Real life experience of visitor management (excursion; guided and self guided 
tours to national park’s visitor hot spot; visitor centre; Brocken garden; Harz 
National Park’s core zone; visitor management and –information system) 

� Real life experience of local cooperation process by awarding the “2007 national 
park friendly accommodations” during a “region’s evening” celebration 

 
 
c.   Results - key points arising during the workshop 
 
� Better communication of the rules, regulations and requirements of Natura 2000 

needed; “Brussels”-talk is different from local talk and needs local interpretation 
� Work together with the local population like partners; need of trained staff in the 

Natura 2000 sites 
� Continuous (!) communication with local partners to provide a basis for co-

operations and successes with them 
� Involve local stakeholders of tourist companies and organizations, e.g. 

presentations, discussions and co-operations 
� the use of the Natura 2000 brand in tourism marketing of a Natura 2000 site was 

discussed very critically; trend of discussion was that Natura 2000 often will be 
used as a secondary label while other brands like “national park” or “Nationale 
Naturlandschaften” (national nature landscapes = german roof brand for protected 
areas) may be used as primary label; in addition it was agreed to the importance 
to stress the European level, idea and network of the Natura 2000 sites 

� most different players in the Natura 2000 and tourism scene were connected 
successfully; email traffic concerning ideas being discussed during the conference 
is daily present 

 
 
d. Conclusions and further action 
 

� Involvement of local partners in the fields of nature conservation and tourism  
� Development and maintenance of structures allowing for information exchange 

and co-operation among local stakeholders 
� Raising the local population’s awareness for nature conservation; reference to 

Natura 2000 in communication differs from site to site 
� Reference to the aims of the Natura 2000 system and the use of the logo will 

increase in various publications, events and press releases of the participating 
Natura 2000 site representatives 

� The Harz National Park will join the German network “Nationalpark Partner” 
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� The national network of Natura 2000 players has become closer: inspiring ideas 
were exchanged on a personal level, and motivation among participants and local 
operators grew considerably 

� A CD with speakers’ presentations including a list of participants’ contact details 
will be produced and sent to all participants (CD will be produced upon receipt of 
speakers’ confirmation that presentations may be published). The provision of the 
CD will allow participants to follow-up on specific themes of their personal interests 
and professional relevance, as well as to contact other conference participants. 
This material will also be available upon request for people who are interested in 
the topic “Natura 2000 and Tourism”, but who did not have a chance to visit the 
event. 

 

  
Rolf Spittler, Ökologischer Tourismus 

in Europa e.V. (ÜTE) 
Dr. Klaus George, 

Regionalverband Harz e.V. 

  
Dr. Stefan Türck,  

Deutsche Sporthochschule Köln 
Andreas Pusch, Nationalpark Harz 

 
Frank Steingass, Nationalpark Harz (Natura 2000 Ambassador and conference facilitator on the left), 
Dr. Jens Peterson, Landesamt für Umweltschutz Sachsen-Anhalt (speaker at speaker’s desk), and 

conference participants on 23 August 
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e. Contact details of workshop host 
 
� Address: Nationalpark Harz 

 Frank Steingaß 
 Lindenallee 35 
 D-38855 Wernigerode 
 GERMANY 

� Phone:   +49-3943-550231 
Fax:  +49-3943-550237 

� E-Mail:  natura2000_tourismus@yahoo.de 
  steingass@nationalpark-harz.de oder info@nationalpark-harz.de 

� Web:   www.nationalpark-harz.de 
 
 
� Address: Verband Deutscher Naturparke (VDN) 

 Martina Porzelt 
 Görresstr. 15 
 53113 Bonn  
 GERMANY 

� Phone:   +49-228-921286-0 
Fax:  +49-228-921286-9 

� E-Mail:  info@naturparke.de  
� Web:   www.naturparke.de  
 

 

f. Contact details of conference participants 
 

� See annex 1 attached 
 
 
g. Relevant background papers 
 
� Conference Programme – see annex 2 attached. 
� Press articles – see annexes 3a) and 3b) attached. 
 

 



“Natura 2000 and Tourism” – conference in Germany 
August 22 – 24, 2007 

 

 6 

Annex 1 – Participants  
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Annex 2 – Conference Programme 
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Annex 3 a) – Press Release 
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Annex 3 b) – Press Release 
 

 
  


